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Q1) Solve any five. (2 marks each) : [10]

a) Define Hyper-personalization in marketing.

b) What is Neuromarketing?

c) Define the product led growth strategy.

d) What is omni channel marketing?

e) What is account based marketing?

f) Explain the phygital retail experience.

g) Explain the concept of conversion rate optimization.

h) Explain freemium business model.

Q2) Solve any two. (5 marks each) : [10]

a) Analyse the impact of AI driven analytics on modern consumer behavior.

b) Explain the difference between traditional marketing approaches and
product led growth.

c) Explain what recent trends are experienced in B2B marketing?

P.T.O.

IM
M

P0
13

27
1

10
3.

14
9.

11
3.

21
0 

17
/0

6/
20

26
 1

3:
40

:0
3 

IM
M

P0
13

27
1

10
3.

14
9.

11
3.

21
0 

17
/0

6/
20

26
 1

3:
40

:0
3 

IM
M

P0
13

27
1

10
3.

14
9.

11
3.

21
0 

17
/0

6/
20

26
 1

3:
40

:0
3 



2[6648]-858

Q3) Solve any one. (10 marks each) : [10]

a) Apply AI powered personalization technique to design marketing strategy
for a electric two wheeler brand.

b) Develop communication strategy for omnichannel marketing of a shoe
brand.

Q4) Solve any one. (10 marks each) : [10]

a) How would you use neuromarketing tools to improve advertisement
effectiveness for a newly launched fashion brand?

b) How would you design a marketing strategy for a small town using digital
market places?

Q5) Solve any one. (10 marks each) : [10]

a) Apply account based marketing strategy for a ERP company targeting
educational institutes.

b) Create an innovative marketing campaign for a luxury car brand.
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